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Cultural Identity

Betiil Ategci Kogak (Erciyes University)

Identity 1s a complex and multi-layered concept, deeply embedded in how
individuals perceive themselves and their roles within society. It is shaped by
various elements, including personal experiences, cultural norms, and historical
backgrounds. Among its many dimensions, cultural identity holds particular
significance, as it defines the way individuals and communities engage with shared
traditions, values, and practices that form the foundation of their sense of
belonging and connection to a particular cultural group. As defined by the
Cambridge Dictionary, cultural identity refers to “the fact of belonging to, or feeling
that you belong to, a particular culture.” According to Hogg and Abrams’s, it is
defined as “people’s concepts of who they are, of what sort of people they are, and
how they relate to others” (1988, 2).

However, numerous transformations in culture, sociology, psychology and
socio-historical contexts, and the introduction of a wide variety of mediums has
1mpacted both empirical and theoretical conceptualizations of identity. In today's
(post)modern world, identity plays a crucial role as a kind of undefined area, an
open-ended inquiry into multiple overlapping discourses where one transcends the
dichotomies of self and other. More specifically, the concept has been extended due
to the increase in migration narratives over the past years, making us think about
its uncertain essence as well.

In the ever-changing landscape of today’s world, Homi Bhabha (2004) offers
an influential approach to understanding the relationship between identity and
the post-colonial world. He explores the meaning of identity through concepts such
as mimicry, hybridity, liminality, and the unhomely, all of which reflect the
migrants’ frequent experience of “in-betweenness”—new forms of selfhood that do
not belong exclusively to one culture or another but are instead an amalgamation

of different influences and experiences. By focusing on the in-between spaces of
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cultural exchange, Bhabha’s theory emphasizes the complex and dynamic nature
of identity in post-colonial contexts, offering a way to understand the
contradictions and tensions inherent in the migration experience.

Stuart Hall (1990) offers an essential framework for understanding the
fluidity of cultural identity, highlighting that it is not a fixed or static essence but
rather an ongoing process of becoming. He emphasizes that cultural identity is
shaped through a dialogical relationship with others, marked by both continuity
and rupture. For migrants, this continuous process of identity formation becomes
even more pronounced, as they navigate between their heritage and the new
cultures they encounter. Hall explains identity as

a matter of 'becoming' as well as of being'. It belongs to the future as much
as to the past. It is not something which already exists, transcending place,
time, history and culture. Cultural identities come from somewhere, have
histories. But, like everything which is historical, they undergo constant
transformation. Far from being eternally fixed in some essentialised past,
they are subject to the continuous 'play' of history, culture and power. (225)

Therefore, migration does not erase cultural identity; rather, it opens up new
spaces for the formation of multiple, overlapping, and often contradictory
identities. These shifting boundaries of identity challenge both migrants and the
societies they enter to confront issues of difference, belonging, and power.
Furthermore, the growing influence of digital media and transnational
networks has added another layer to the negotiation of cultural identity in the
context of migration. With the ability to maintain connections across borders
through social media, virtual spaces, and transnational communities, migrants
can now participate in a global conversation about identity that transcends
geographic and cultural boundaries. The digital world thus offers both new
opportunities for self-expression and new challenges in maintaining a coherent

sense of self amidst a multiplicity of influences.
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